
 
What’s Inside: 

• The "sandwich shop on the beach" rule Trump uses instead of 

constantly chasing CONVERSIONS. 

• Why using “big words” kills sales and how to uncover the phrases that reach 

directly into your customers' hearts. 

• How to bypass LOGIC and trigger an Emotional Response that practically 

forces people to say YES! 



 

HACK #1:  

GIVE THEM WHAT THEY WANT 

 

WHAT TRUMP DID: 

There's an all-too-common mistake marketing legend Gary Halbert once pointed out to a room full 

of aspiring copywriters. Halbert asked, "If you opened up a hamburger stand on a beach, what 

could you do to guarantee its success?" 

Answers rang out - "Premium location!" "Delicious gourmet buns!" "Secret sauce." "Top tier 

service!" "Super prime beef!" 

Halbert responded, "I've got you all beat. To make it unstoppable requires just one thing:  

A STARVING CROWD." 

Nothing else matters as much as selling to people who are already hungry and ready to buy. This 

principle applies to politics, business, and sales - it’s not about how great your product is (and it 

SHOULD be great), but WHO you’re offering it to. Businesses waste insane amounts of time, money, 

and energy trying to educate and convince, instead of simply finding buyers who are already 

desperate for what they have to offer. 

Trump didn’t try to educate. He didn’t try to “convert.” He didn’t need to. The American public in 

2024 already knew what was broken. And deep down, they believed only one guy could fix it. Even 

many who disagreed with him felt he’d deliver. 

That’s the power of alignment over persuasion. He didn’t invent new issues  - he claimed the ones 

people already cared about. He named the pain: the economy’s a mess, the border’s open, the 

country’s soft, your paycheck’s shrinking, your pride’s been stolen. And then he said: 

“I’m the guy who can fix it.” 

It wasn’t about building demand – it was about stepping in front of it. 

THE LESSON: 

Stop trying to force-feed your market. The worst thing you can do is build a product, service, or 

brand around what you think people should want. The market doesn’t care what you think. It only 

cares about what it already wants. 

That’s the difference between a business that scales... and one that dies broke with a “good idea no 

one bought.” 



This isn’t just a Trump strategy. It’s a timeless marketing truth. Marketing legend Dan Kennedy 

once said, “You don’t sell prevention. You sell cure.” Pain relief. Desire fulfillment. That’s what 

moves the needle. 

REAL WORLD EXAMPLES: 

• Trump didn’t need to manufacture voter frustration – he simply channeled it. 

 

• The iPod didn’t invent digital music, it just delivered what people already wanted in a sleek, 

addictive format. 

 

• Disney’s Snow White remake? A box office disaster. Why? It ignored what audiences wanted 

and tried to teach them something instead. 

DO THIS NOW: 

1. Get inside their head. Ask: What’s keeping your customer up at night? What frustrates, 

embarrasses, or pisses them of? 

 

2. Start mining Amazon reviews. Facebook rants. Talk radio. Reddit. These are free focus 

groups. Listen to the emotion behind the words. 

 

3. Offer aspirins – not vitamins. Sell relief, confidence, simplicity. Sell what your audience 

already craves – give it to them fast, loud, and clear. 

  



HACK #4:  

SPEAK THEIR LANGUAGE 

 

WHAT TRUMP DID: 

Trump gets mocked constantly for how he talks. 

He’s not a polished, Ivy League, ivory tower intellectual. He’s blunt. Coarse. Direct. He uses the 

kind of language a street-smart 5th grader would hurl across a blacktop basketball court. 

And that’s exactly why he wins. He knows how real people talk, think, and act. 

Not from theory. From decades on the job site – working with tradesmen, laborers, vendors, 

contractors. The guys who build stuff. The people who don’t give a damn about D.C. double-speak. 

Trump didn’t learn language in a focus group. He earned it in the field.  He’s spoken with 

thousands of people – across every income level – and listened. Watched. Absorbed. Asked 

questions. Heard the pain and the dreams expressed in their words. That’s how he talks the way he 

talks. 

Meanwhile, most politicians /oat in on a jet, kiss a baby, give a speech, and bail before dessert is 

served to run off to the next $25,000-a-plate donor dinner. They look, sound, and act like they 

haven’t set foot in the real world in decades. 

But Trump? He may be one of the richest guys on the planet, but you know damn well he’s gotten 

his hands dirty – and it doesn’t bother him in the least. 

That’s why his audience trusts him. 

THE LESSON: 

If you want people to buy from you, speak to them like one of their own. 

Every market has its own vocabulary. A rhythm. A vernacular. And when you get it right -  they see 

you as “one of us.” 

But if you miss it? Even a little? You’re a poser. A fake. A fraud. And they’ll ghost you in a heartbeat. 

This isn’t just about tone – it’s about belonging. 

You can’t kick back and imagine what your market wants. You’ve got to meander 10,000 miles in 

their moccasins. You've got to eat what they eat, watch what they watch, feel what they feel. You 

gotta earn it – because only then can you earn the right to speak their language. 

  



REAL WORLD EXAMPLES: 

• Trump didn’t say “We need comprehensive immigration reform.” He said “Build the wall.” 

Simple. Sharp. Emotional. 

 

• He didn’t say “We’ll restructure bureaucratic corruption.” He said “Drain the swamp.” 

 

• The best copywriters? They don’t invent language – they steal it straight from Amazon 

reviews and Reddit threads. 

DO THIS NOW: 

1. Eavesdrop on your market. Go where they hang out: Facebook groups, Reddit, YouTube 

comments, customer service calls. Use their own words to get inside their heads. 

 

2. Build a swipe file of phrases. Write down the exact way your audience describes their 

fears, goals, and problems.  

 

3. Rebuild your pitch using their voice. Ditch the corporate-speak. Stop sounding like a 

press release. Sound like someone they’d want to crack a brewsky with. 

 

 

  



HACK #4:  

TAP INTO EMOTION 

 

WHAT TRUMP DID: 

When Trump said, “Make America Great Again,” it wasn’t a slogan – it was a gut punch. It was a 

heartfelt cry a longing for a better time, for an America that felt earned – forged through toil–

sweat–prayer– hope–sacrifice–and dreams. 

He didn’t drop white papers or policy PDVs. He tapped into a deep cultural ache. A sense of loss. A 

belief that something precious had been stolen – and that maybe, just maybe, we could claw it 

back. 

He focused relentlessly on pain points. The broken economy. The invasion at the border. The 

lingering death of national pride. And when he put JD Vance on the ticket, it wasn’t strategy – it 

was symbolism. It was the heartbeat of forgotten America finally being heard. 

He didn’t explain what was wrong. He made people feel it and then he offered hope. 

That’s why people moved. That’s why they acted. 

THE LESSON: 

Nobody buys from the LOGICAL part of the brain. They buy from the tiny blob of lizard-ish grey 

matter that either screams “GIMME!” or “HEAD FOR THE HILLS!” 

Speaking directly to that nob of neurons is your job as a marketer. Not to educate. Not to explain. 

To IGNITE. 

So speak to the emotion first and then use logic to let them feel smart about the decision they’ve 

already made. 

If you sell with facts, you’ll drown them with noise. 

But if you sell with emotion, they’ll get that you get them – and buy. 

REAL WORLD EXAMPLES: 

• Nike’s "Just Do It” doesn’t talk about features. It sells motivation, victory, fire. 

 

• Trump didn’t just campaign – he gave people something bigger and better to believe in. 

 

• Apple doesn’t sell tech. It sells identity, simplicity, rebellion. 



DO THIS NOW: 

1. Find the pain. What’s keeping your audience up at night? What’s making them scared, 

frustrated, or desperate? 

 

2. Write out the emotional payoff your product delivers. Is it relief? Pride? Power? 

Confidence? Name it. 

 

3. Trigger it. Use bold, emotional words. Tell stories. Paint pictures. Tap the part of your 

customer’s brain that feels, not calculates. 

  



So Now That You’ve Gotten A Taste…   

Ready To Unlock ALL 47 MAGA Marketing Hacks? 

 

What you just read was merely the appetizer for 2025’s Boldest Book on Marketing …  

“MAGA Marketing Secrets: 47 Trump-Tested Hacks  

For Building A Big, Beautiful Business” 

It’s your complete playbook to: 

• Dominate attention 

• Crush your competition 

• And generate sales faster than a fact-checker can panic. 

These aren't theories. They're real-world strategies that built billion-dollar brands, hijacked 

headlines, and helped win the most disruptive election in modern history. 

So if you’re serious about winning bigger, faster – and having a LOT more FUN while doing it…  

• Join the Movement To Make Marketing Great Again. 

• Own the Playbook crafted by The Comeback King himself. 

• Win BIGLY. 

DO THIS NOW - Grab Your Copy On AMAZON -> 

https://www.amazon.com/dp/B0F5QH8NN8  

https://www.amazon.com/dp/B0F5QH8NN8
https://www.amazon.com/dp/B0F5QH8NN8

